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Mass Media and Social Media 
Mass media is a group of media technologies that are used in reaching large audiences through mass communication. Some examples of mass media include television, radio, and newspapers among others. On the other hand, social media is an online means of interaction, in which people share ideas and information across different platforms. Some examples of social media include Facebook, YouTube, and Instagram among others. The target market for the clothing boutique business is women of all sizes. The type of social media that will work best for the business are Facebook and Instagram. 
Target Market Buying Behavior
The target market for the clothing boutique business is women of all sizes. Variety seeking buying behavior will be the most effective for these customers. In this type of buying behavior, consumer involvement is very low (Eze & Bello, 2016). Apart from this, the clothing boutique will stock different brands. It is thus possible that there will be a lot of brand switching from the consumers. Since the cost of switching between the available brands is low, consumers will want to try out new products, just because they are curious or because they are bored (Eze & Bello, 2016). These consumers will purchase various products as they are seeking to have a variety. They do not purchase a variety of products out of dissatisfaction. Therefore, brand switching will always occur without any intention. The role of the clothing boutique in this type of buying behavior is to ensure that a large number of products are displayed. 
Social Media
The type of social media that will best work for the clothing boutique business are Facebook and Instagram. One of the main advantages of social media is that it can reach a large population at the same time. Statistics indicates that Facebook has 2 billion active users per month (Memon, 2019). 77% of female internet users have Facebook profiles, and as such the clothing boutique will be able to meet its target market, which is women of all sizes. Therefore with Facebook, there is a wide reach. On the other hand, Instagram has about 800 million active users per month (Memon, 2019). About 31% of female internet users are on Instagram on a regular basis. A significant number of age groups are on either of the social media sites, and as such, the clothing boutique business can easily target women of all sizes. Therefore, the business has to register on both sites to get access to these customers. 
Using Social Media for Awareness and Branding
Forms of social media such as Facebook and Instagram can be used for awareness and branding of the clothing boutique in different ways. Customers can be encouraged to share posts by the business (Loomer, 2020). For example, they can be encouraged to share Facebook posts or share images on Instagram. This ensures that word about the business is spread, and that more followers are acquired on both platforms. The second strategy for awareness and branding is creating high-quality content on both Facebook and Instagram. The content should not only be high-quality, but also authentic (Loomer, 2020). The content should also resonate with the audience. The content should focus on the business’ niche. For example, the business can use visuals to display some of the cloth sizes that are available for women of different sizes. Social Media templates that fit the business needs can also be used. Engagement is another critical factor for awareness and branding (Loomer, 2020). This implies that the business should interact with its customers. For example, the business can like its customers’ posts or share them. Though this, they will reciprocate. 


Using social media to Improve Operations and Sales
	Facebook and Instagram as forms of social media, can be used to improve operations and sales for the clothing boutique business. Social media can be used for conducting market research (Loomer, 2020). Market research can enable the business to understand different factors about its customers including opinions, lifestyle, and factors that influence their purchase decisions. Using this, the business can create a target market profile. Social media provides a market base for the business. As a result of this, the business can use social media to relay marketing messages and feedback to customers (Loomer, 2020). Through this, the business can reach millions of customers. Social media engagement or interaction can play a significant role in increasing sales. With social interaction, brand loyalty is improved, and this can lead to increased sales for a business. 
Conclusion
	The clothing boutique business is targeting women of all sizes. The social media platforms that will be most effective for the business are Facebook and Instagram. The target customers’ buying behavior is variety driven, but purchase decisions are not based on any intentions. These social media platforms will not only increase brand awareness, but also improve sales and operations. 
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